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TEENS IN THE DRIVER SEAT
 Teens in the Driver Seat® is a peer-to-peer school-based 

program for teens that focuses solely on traffic safety and 
addresses all major risks for this age group.

 The TDS program is designed to address both teen 
awareness and behavior by turning peer pressure in a 
positive and productive direction. TDS focuses on the top 
five risks for teen drivers:  

 Night time driving 

 Speeding 

 Distractions 

 Low seat belt use 

 Alcohol 

 Thirty-two Nebraska schools across the state currently 
implementing the program.



PARENT EDUCATION OUTREACH

Teens with involved parents/guardians are:

-Twice as likely to use their seat belt, 

-70 percent less likely to drink and drive, 

-Half as likely to speed, 

-30 percent less likely to use a cell phone 

while driving and 

-Significantly less likely to drive with multiple 

passengers. (Source: CHOP*)

Outreach Types

-Posters for physician offices to engage parents in conversation on 

a very important health topic

-Media outreach: theatre, radio and television ads

-Website

-www.parentsdrivethemessage.ne.gov
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• Drive Smart Nebraska Twitter and 

Facebook

#DriveSmartNebraska

@DriveSmartNE

• Provided Twitter Posts

MESSAGING



NATIONAL OBSERVANCES

National Teen Driver Safety Week: October 15-

21

Drunk Driving Prevention Campaign: October 

31

Buckle Up Campaign: November 24

https://www.trafficsafetymarketing.gov/



1. Our organization and/or community 
stakeholders have concerns about the 
increased teen crashes (low seat belt use, 
distracted driving) in the county.

2. Does this fall in our mission and objectives?

3. What does the data say? Let’s write a mini-
grant ($$$$) to raise awareness in our 
county!

4. When do we want to target our market? 
(April Distracted Driving Month, during 
holiday break from school, during football or 
basketball season)

5. Let’s do some ground work to see the cost 
of working on marketing ideas. (banners, 
radio spots, movie theaters)

6. How well did you reach your market?       
(market impressions & audience reached)

GRANTS



dhhs.ne.gov

@NEDHHS@NEDHHS NebraskaDHHS

Motor Vehicle Safety Coordinator

Jeanne Bietz, MA

http://dhhs.ne.gov/PublicHealth/InjuryPrevention/Pages/MotorVehicle.aspx

Jeanne.bietz@Nebraska.gov

402-471-0361

dhhs.ne.gov
http://dhhs.ne.gov/PublicHealth/InjuryPrevention/Pages/MotorVehicle.aspx


THOUGHTS, IDEAS, 

QUESTIONS?


