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mote FCCLA with Ne-
ōǊŀǎƪŀΩǎ ǇƻƭƛǘƛŎŀƭ ƭŜŀŘŜǊǎΦ 
All officers will speak at one 
or more District Leadership 
Conferences within the 
next few months. Emails, 
Facebook messages and 
Skype will have to hold us 
over until we meet again in 
February. Not only will 
some of the officers be pre-
senting a FACTS session the 
night before the Peer Ed 
Retreat, we will have a 
planning meeting where 
ǿŜΩƭƭ ōŜ ǇǊŜǇŀǊƛƴƎ ŦƻǊ ǘƘŜ 
State Leadership Confer-
ence in April! 
  
It is my goal as President 
this year to not only in-
crease membership within 
Nebraska FCCLA, but to 
increase the level of active-
ness also. I challenge all 
members to take your lead-
ership to a new level. This 
could be by completing a 
STAR or Power of One pro-
ject, submitting a design for 
the State T-shirt Design 
Contest, competing in the 
FACS Knowledge Bowl, and 
others. I hope all members, 
officers and advisers have a 
great school year! 

 ά[ŜǾŜƭ ¦Ǉ 
Your Leader-
ǎƘƛǇΣέ ǿŀǎ ǘƘŜ 

theme for the Fall Leader-
ship Workshops held at 
Chadron State College and 
Wayne State College. I had 
the opportunity to attend 
both conferences, and I 
think both went successful. 
Allison Kreifels was an ex-
cellent keynote speaker for 
both sessions. She pre-
sented about the book, The 
Student Leadership Chal-
lenge, and taught members 
about the 5 Modules of 
Leadership. She gave all 
members great tips and 
advice to take home to 
their chapter and left them 
with some thought-
provoking questions and 
challenges. 
 
The Nebraska State Officer 
Team has had some great 
planning sessions these 
past months and has come 
up with some nice ideas for 
the state delegation. New 
ideas and competitions in-
clude: a new Chapter 
Award, a new National Pro-
grams Award, a T-shirt De-
sign Contest, a membership 
campaign (12% in 2012), 
making the State Scrap-

book online, new STAR Pro-
jects and others. Information 
on these new things was avail-
able to advisers and members 
at FLW. More information and 
rough drafts on the new com-
petitions will be available on 
the State Website within the 
next couple months. 
 
Do you keep up with the State 
Officer team on social media? 
If not, you should! Nebraska 
C//[!Ωǎ CŀŎŜōƻƻƪ ǇŀƎŜ ƛǎ 
where the SOT publishes pho-
tos, reminders, countdowns 
and much more. You can also 
follow us on Twitter 
(@NebraskaFCCLA). The State 
Officer Team publishes our 
new bi-monthly videos on the 
Nebraska FCCLA Facebook 
page, on YouTube and on the 
{ǘŀǘŜ ²ŜōǎƛǘŜΦ 5ƻƴΩǘ ōŜ ŀŦǊŀƛŘ 
to post pictures of your chap-
ter on these websites; other 
members, officers, and advis-
ers love to see them and get 
new ideas! 
 
The State Officer Team will be 
busy in the months to come. 
Officers, Chandler Classen, 
Laura Lueninghoener and I will 
be attending Capitol Leader-
ship in Washington, DC in Oc-
ǘƻōŜǊΦ ²Ŝ ŎŀƴΩǘ ǿŀƛǘ ǘƻ ǎǇŜŀƪ 
with our senators and pro-

²ƘŀǘΩǎ .ŜŜƴ 5ƻƴŜ ŀƴŘ ²ƘŀǘΩǎ ¢ƻ /ƻƳŜ 
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Service With A Purpose! 

by: Rachel Kermmoade, VP of Special Projects 
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state 
though, 
it is 
impor-
tant to 
con-
tribute 
to the 
national service project efforts. 
However, Nationals have different 
stipulations that you must follow in 
order to be recognized as participat-
ing in the specific project. All of this 
information can be found on the 
National FCCLA website fcclainc.org. 
If you have any questions regarding 
the state service project please feel 
free to contact me at 
rmkermmoade@gmail.com. I hope 
your year is going great this year and 
it is my goal to really see a differ-
ence made in Nebraska! 

nationals includes but with a different 
approach. Nationals take on the pro-
jects separates them into very specific 
levels that have specific purposes. 
Share our Strength is the main outreach 
project, March of Dimes is the educa-
tional opportunity, and Soles for Souls 
is an onsite project that will be carried 
out in Orlando at our National meeting. 
Nebraska FCCLA wanted to leave it in 
the hands of our members. Every chap-
ter is different, as well as every commu-
nity. It is hard to limit you to just one 
type of project that may not impact 
your community, so our solution was to 
allow you to choose! As a part of The 
Service Project, you can pick any or all 
of the projects to work with.  There are 
many different causes that your chap-
ter can work with that you can keep in 
your community. After all, our families 
and communities are our central focus 
in the first place. We believe that as a 

άL ōŜƭƛŜǾŜ ǘƘŀǘ ǎŜǊǾƛƴƎ 
and being served are 
reciprocal and that one 

cannot really be one without the 
ƻǘƘŜǊΦέ -Robert Greenleaf, educator 
and writer  
 
Community Service has always been 
an integral part of our organization. 
Not only is it important for our fami-
lies and communities, but also for 
ourselves. Most chapters participate 
in their own service activities, and 
Nationals has their own as well. So, 
how do you bridge these two at the 
state level? That was the challenge 
that the state officer team was faced 
with this year, especially for my of-
fice. We have come up with our own 
answer to this question: The Service 
Project! The Service project is a pro-
ject like nothing we have had before. 
It includes the three projects that 

FCCLA Advisers and Members 

by: Chandler Classen, VP of Competitive Events 

A new year in FCCLA has 
begun and there are 
many benefits for doing a 

STAR Event because it can get the 
word out about FCCLA, develop mem-
ōŜǊΩǎ ƭŜŀŘŜǊǎƘƛǇ ŀƴŘ ǎǇŜŀƪƛƴƎ ǎƪƛƭƭǎ 
and prepare students to be College 
and Career Ready. Last year at nation-
als five participants received a perfect 
score in their STAR Event. This number 
is amazing and only goes to show how 
great our members and advisers are. 
!ƭƭ ƻŦ bŜōǊŀǎƪŀΩǎ ƳŜƳōŜǊǎ ŘƛŘ ŀƴ ŜȄπ
cellent job at nationals and we hope to 
continue this in the future.   

 

STAR Events may take some time to 
prepare for, but they are definitely 
worth it in the end. They provide stu-
dents with excellent opportunities to 
spread the word about FCCLA, under-
stand what FCCLA is about and learn 
about their own personal talents. 
FCCLA advisers are always looking for 
ways to integrate FCCLA into their FCS 
classes. Have students in your FCS 
class complete a STAR Event as an ex-
tended learning for the class.  Since 
there are so many different events, a 
student has many options while learn-
ing the benefits FCCLA.  They might be 
able to (depending on the certain FCS 
course) take a week in class to develop 
this project and then at the end of the 
week present it to the class. Any event 
that they choose will help them learn 
about the great organization we are in 
and might inspire them to join and 

ignite the fire in them creating a 
leader. 
 
 5ƻƛƴƎ {¢!w 9ǾŜƴǘǎ ŘƻƴΩǘ Ƨǳǎǘ ƘŜƭǇ 
the members, they help our entire 
organization by showing what great 
leaders we can be. Creating this 
positive message about FCCLA will 
inspire other members to join and 
make us a better organization. I 
hope as advisers and students you 
take it to the next level and do a 
STAR Event.  
 
There is also a design a t-shirt con-
test this year for the State Leader-
ship Conference. I encourage every-
one to participate in this contest. 
You will have the opportunity to 
showcase your creativity and hope-
fully have your t-shirt chosen as the 
winner for SLC. 

http://fcclainc.org/
mailto:rmkermmoade@gmail.com


Using Technology 

by: Dakota Whisenhunt, VP of Public Relations 

FCCLA is reaching out to 
use technology in pro-
mote FCCLA to the pub-

ƭƛŎΩǎ ƎŜƴŜǊŀƭ ƪƴƻǿƭŜŘƎŜΦ ¢ƻŘŀȅ ǘŜŎƘπ
nology is one of the easiest and most 
efficient ways to relay ideas, adver-
tise projects, and in general commu-
nicate with each other. Whether you 
are using television, computers, cell 
phones, email, or a network satellites 

you are using 
technology in 
some way. In fact, 
most of our daily 
activities cannot 
be fulfilled with-
out using technol-
ogy. 
 

Technology today can help us in FCCLA.  
For example, you can create a webpage 
for your FCCLA chapter with project 
ideas and other fun examples of how 
FCCLA is implemented in your chapter. 
The Nebraska State Officer Team has 
created videos, that can be viewed 
through you-tube on the site or you can 
find the link on www.nebraskafccla.org. 
The first edition of these videos show-
ŎŀǎŜǎ ȅƻǳǊ ǎǘŀǘŜ ƻŦŦƛŎŜǊΩǎ ƴŀƳŜǎΣ ƻŦπ
fices, advisers, chapters, and their fa-
vorite part about FCCLA. The 2nd set of 
videos is based on the various offices 
that we are involved in. Laura is shown 
explaining some marketing pieces that 
she came up with in her home of 
hΩbŜƛƭƭΦ !ƭǎƻ aŀƎƎƛŜ YƻŜƴƛƎΣ ǘƘƛǎ ȅŜŀǊΩǎ 
Nebraska State Secretary, speaks about 

how to explain FCCLA as a new 
member and other great tips on pro-
motion. 
 
Twitter also has a Nebraska FCCLA 
page. Check these pages often for 
updates, SOC question and answer 
section, and challenges by the State 
Officers. 
 
My challenge to you this semester is 
to run for a leadership position, 
whether it is at a chapter, district, 
state, or national level, and to re-
spond to our state officer posts on 
Facebook and Twitter. 

National Programs 
by: Ellie Applegarth, VP of National Programs 

Page 3 

άaŀƴŀƎŜƳŜƴǘ ƛǎ ŘƻƛƴƎ 
things right; leadership is 
ŘƻƛƴƎ ǘƘŜ ǊƛƎƘǘ ǘƘƛƴƎǎΦέ  

This quote from Peter Drucker ex-
plains perfectly the purpose of Na-
tional Programs in FCCLA.  There are 
nine National Programs in FCCLA, and 
each one demonstrates leadership 
and promotes doing the right things. 
The nine National Programs are STOP 
the Violence, FACTS, Community Ser-
vice, Power of One, Families First, 
Student Body, Financial Fitness, Dy-
namic Leadership, and Career Con-
nection.  Each National Program has a 
specific and focus. 
Three of these National Programs are 
a part of our Nebraska State PEER 
Teams.  Those three are Student 
Body, Families First, and Financial 

Fitness.  Ne-
braska and 
Kansas are 
the only 
states that 

consider these national programs as 
PEER Teams.  The Japanese Exchange is 
now under the Families First category.  
There are many scholarships available 
with the Japanese Exchange. 
Also, one of the National Programs 
goes along with the CSO Project called 
άWǳǎǘ 5ǊƛǾŜέΦ  άWǳǎǘ 
5ǊƛǾŜέ ŀƴŘ C!/¢{ 
both focus on not 
driving distracted, as 
FACTS stands for 
Families Acting for 
Community Traffic 
Safety.  FCCLA is 
working with the other Career Student 
Organizations to promote no distracted 
driving.  Students can work with the 
ƻǘƘŜǊ /{hΩǎ ǘƻ ŜǎǘŀōƭƛǎƘ ǇǊƻƧŜŎǘǎ ǘƻ Řƻ 
in their schools against distracted driv-
ing because it is a huge problem in the 
United States today.  Hopefully, many 
schools will get involved and participate 
in creating a project or activity for their 
school. 

Finally, there is a new award for Ne-
braska FCCLA this year.  It is called 
the National Program Award.  In or-
der to receive this award, schools 
must complete a project for five of 
the nine National Programs.  The 
application is still being created, but 
it is going to be very simple.  All that 
chapters will have to put is the five 
National Programs they completed 
and descriptions of each project or 
activity they did for their school or 
community.  The deadline is set for 
March 1st.  The application will be 
available on the state FCCLA website 
when all the details are worked out. 
We are hoping to get as many chap-
ters to participate and get involved 
in these National Program projects.  
There are many opportunities and 
programs to choose from as you can 
ǎŜŜΦ  !ǎ !ȅƴ wŀƴŘ ǎŀƛŘΣ ά! ŎǊŜŀǘƛǾŜ 
man is motivated by the desire to 
achieve, not by the desire to beat 
ƻǘƘŜǊǎΦέ 

http://www.nebraskafccla.org


Marketing the Red and White! 

by: Laura Lueninghoener, Marketing Director 
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were put on backpacks so wherever 
they went, FCCLA was always a topic 
of conversation! Another example of 
this can be seen in my own chapter. 
On meeting days, the chapter officers 
wear the red Nebraska FCCLA polo 
shirts and members wear an FCCLA 
shirt. This is a great reminder that 
there is a meeting that day and shows 
an FCCLA presence in the school. Fi-
nally, social media is becoming the 
fastest growing marketing technique. 
Create an FCCLA Chapter Facebook 
page and Twitter account.  

This is a 
great place 
to post pic-
tures, vid-
eos, pod-
casts, 
anounce-
ments, etc. 

5ƻƴΩǘ ŦƻǊƎŜǘ ǘƻ Ƨƻƛƴ ǘƘŜ brand-new 
Nebraska F C C L A Facebook page (not 
group) at https://www.facebook.com/
pages/Nebraska-F-C-C-L-
A/131978956889074 and follow the 
brand-new Twitter account named 
@NebraskaFCCLA at 
http://twitter.com/NebraskaFCCLA. 
 
Make FCCLA known in your commu-
nity. When your chapter is sponsoring 
an activity or completing a community 
service project, make a sign and wear 
an FCCLA shirt. This is a genuine op-
portunity to show who is behind the 
amazing things FCCLA members do. 
Your hard work deserves recognition! 
Publish articles in the paper and send 
a statement to the local radio station. 
Doing these things will help raise 
awareness of FCCLA in your commu-
nity which is becoming more impor-
tant each year. As mentioned earlier, 
economic times are tight and this 
ȅŜŀǊΩǎ ǎǘŀǘŜ ƻŦŦƛŎŜǊ ǘŜŀƳ ƪƴƻǿǎ ŦǊƻƳ 
experience. Budgets for schools need 
to be reduced and sometimes FCCLA 

ŘƻŜǎƴΩǘ ƳŀƪŜ ǘƘŜ ŎǳǘΦ ¢ŀƭƪ ǘƻ ȅƻǳǊ 
principal, superintendent, school 
board, administrators, community, 
senators, and representatives about 
the wonderful things that you have 
personally done in FCCLA and the 
benefits of joining this organization. A 
sliver of these activities and benefits 
include: STAR, Power or One, Com-
munity Service projects, leadership 
skills, confidence, and professional-
ism. Ultimately, those people men-
tioned earlier will vote and determine 
whether or not your school will have 
a Family and Consumer Sciences pro-
gram and therefore an FCCLA chap-
ter.  
 
WƻƘƴ vǳƛƴŎȅ !ŘŀƳǎ ƻƴŎŜ ǎŀƛŘΣ άLŦ 
your actions inspire others to dream 
more, learn more, do more and be-
ŎƻƳŜ ƳƻǊŜΣ ȅƻǳ ŀǊŜ ŀ ƭŜŀŘŜǊΦέ C//[! 
has been creating leaders for more 
than half a centaury to face the issues 
of today. It is not always easy, espe-
cially with the issues we face as an 
organization today. However, the 
courage, determination, and strength 
we gain from the Family, Career, and 
Community Leaders of America will 
help guide this organization to con-
tinue for another half a century.  

When you see the col-
ors red and white, the 
first thing that comes 

to mind is the Huskers, right? Wrong! 
Red and white are the official colors 
of the Family, Career, and Community 
Leaders of America. Red stands for 
courage, determination, and strength 
and white stands for integrity of ac-
tion and sincerity of purpose. Mem-
bers have proudly worn these colors 
for over sixty-five years and they 
mean as much now as when FHA, 
now called FCCLA, was founded.  

 
Displaying these colors and FCCLA 
pride is becoming increasingly more 
important each year. Budget cuts and 
funding have become an issue for 
schools, districts, state associations, 
and nationals. Times are tough, but 
FCCLA is tougher. There are several 
things that you can do in your school 
and community to keep FCCLA strong 
and very much alive. 
 
Make FCCLA known in your school. 
Start with a membership campaign. 
Use posters, school announcements, 
school television networks, and chap-
ter officers to get the word out. Have 
a fun kick-off meeting to get mem-
bers interested and teach the basics 
of FCCLA. This is my personal goal for 
this year with marketing. If all mem-
bers have a basic understanding of 
the organization we can all become 
walking billboards promoting FCCLA. 
An example of this is a Missouri chap-
ǘŜǊ ǘƘŀǘ ŎǊŜŀǘŜŘ ōǳǘǘƻƴǎ ǎŀȅƛƴƎΣ ά!ǎƪ 
ƳŜ ŀōƻǳǘ C//[!ΗέΤ ǘƘŜǎŜ ōǳǘǘƻƴǎ 

https://www.facebook.com/pages/Nebraska-F-C-C-L-A/131978956889074
https://www.facebook.com/pages/Nebraska-F-C-C-L-A/131978956889074
https://www.facebook.com/pages/Nebraska-F-C-C-L-A/131978956889074
http://twitter.com/NebraskaFCCLA

